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2020 is the third decade of the new millennium and started with
the pandemic outbreak of COVID-19. Over the last twenty years,

the US luxury retail market which comprises apparel, fashion
accessories, jewelry, and high-end watches, witnessed

accelerating growth. However, the operating environment is not
the same anymore and every industry across the globe is
witnessing massive chaos due to the economic impact of

coronavirus. and every industry across the globe is witnessing
massive chaos due to the economic impact of coronavirus.
Marketers across the industries are trying to redefine the

business models and the luxury retail market is no exception. It's
evident that each crisis leaves a long-term impact on the luxury

retail market and the COVID-19 is no exception in this case.
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Quantzig’s experts expect the pandemic will continue to
impact the luxury retail market till 2021. Some countries
are likely to experience a rapid rebound while others will

witness a major dip. Europe and the US luxury retail market
might witness a prolonged impact depending on how the

economy fares.

How the luxury
retail market

trends are going to
change post the

outbreak of
COVID-19?
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We have identified three major luxury retail market trends that
will transform the market in 2020:
 
a) An accelerated shift to the digital platform: It is suggested that
consumer preference might shift towards a digital platform from
the conventional offline platforms.
 
b) Environmental consciousness is about to increase: Post
pandemic outbreak consumers are going to focus on the
environmental issues which will leave a mark on their buying
pattern too. Consumer’s concern about sustainability is about to
increase and brands must rethink the disposal of unsold products.
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In the first half of 2020, the luxury retail market will suffer a
dip in sales, and post that there will be a year-over-year

decline of 25% to 30%. We have identified four major
upcoming challenges in the luxury retail market:a)

Maintaining customer loyalty: The impact of coronavirus will
give a new direction to customer expectations, in such a
scenario customer retention becomes even tougher.b)

Algorithms will take control: Luxury retail has always been
driven by conventional merchants who had a penchant for
following their instincts. But 2020 will completely turn the
tables. Algorithms will take charge of decision-making.c)

Niche brands are going to come under the spotlight: Niche
brands are going to experience the highest growth and are

going to be the future of the luxury retail market. The
existing luxury retailers must find a way to participate in

this growth.

What are the
upcoming

challenges in the
luxury retail

market?
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Developing a response strategy to the COVID-19 outbreak is
challenging, given the scale of the crisis and the rate at

which the crisis is evolving. Here are two steps which you
must take to withstand the impact of coronavirus:Start with
your people: In the current situation of the pandemic, the
welfare of employees should be given utmost priority. It is
the perfect time to rethink your work practices. Remember

your employees are one of the most important
resources.Take note of your vulnerabilities:  Most of the

players in the luxury retail sector have third-party
dependencies that may put the brand at risk. It is essential

to take note of your weaknesses and vulnerabilities. 

How can you
prepare your

brand to
withstand the

upcoming
changes?
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Contact Info

 

 

PHONE NUMBER - US

+1 630 538 7144

PHONE NUMBER - UK 

+44 208 629 1455

At Quantzig, we firmly believe that the capabilities to harnes maximum insights
from the influx of continuous information around us is what will  drive any

organization’s competitive readiness and success.
Our objective is to bring together the best combination of analysts and consultants

to  complement our clients with a shared need to discover and build those
capabilities and drive continuous business  excellence.
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