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Predictive Analytics 

 

Over the past few years, 

predictive analytics has 

gone from an outstanding 

technique adopted in just a 

few niches, to a competitive 

weapon with a rapidly 

growing range of uses.  

The increasing adoption of 

predictive analytics is fueled 

by congregating trends, 

including ever-improving 

tools for data analysis, the 

big data marvel, and a 

steady stream of 

demonstrated successes in 

new applications.  

The way predictive models 

produce value is modest in 

concept; they make it 

possible to make right 

decisions, quickly, and with less expense.  

Predictive analytics offer backing for 

human and business decisions, making 

them more effective and efficient, or in 

some cases, they can be used to automate 

the entire decision-making process. Also, 

with predictive analytics, establishments in 

both end-user industries and governments 

across the globe can improve their 

decision-making, gain value from their 

data, and subsequently gain a stronger 

competitive advantage. 

Predictive Analytics Trends  

The biggest set of variations and advances 

in predictive analytics are coming about as 

a result of the explosion in unstructured 

data - voice, text documents, video, and 

images - accompanied by rapidly 

improving analytical techniques.  

Predictive analytics requires a lot of 

structured information - the kind found in 

relational databases. To make unstructured 

data sets useful for this kind of analysis, 

structured information must be extracted 

from them first.  

Predictive models help determine high-risk situations and hotspots for preventive 

action. 



 

 

   

 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LATEST INSIGHTS 

  

The Future of Predictive 

Analytics – Vision 2020   

To know more about predictive analytics 

and its impact on your organization. 

Read more! 

 

 Big Data Analytics for a 

Renowned Media and 

Entertainment Client 

In our latest engagement, we helped a 

media and entertainment client become 

more data-driven in their decision-making 

process. 

 

 
 

 READ MORE 

One such example is sentiment analysis from web 

posts. Information can be found in customer posts 

on blogs forums and other sources that predict 

customer satisfaction and sales trends for new 

products.  

However, it would be nearly impossible to build a 

predictive model directly from the information in 

the posts themselves. Also, an extraction step is 

needed to get usable information in the form of 

keywords, phrases, and meanings from the text in 

the posts. Only then is it possible to look for the 

correlation between instances of the phrase 

“problems with the product”, for example, and 

spikes in customer service calls. 

Conclusion 

Quantzig’s viewpoint is that predictive analytics 

provides an extremely effective way to get more 

value from data, and the wide range of 

applications that have not come even close to 

being fully exploited yet.  

The big data marvel will only intensify the number 

of high value uses for predictive modeling in 

government and industry. At the same time, 

predictive analytics is not appropriate or even 

feasible for all applications. As with any powerful 

technology, care must be taken to implement 

predictive models logically in ways that produce 

real value. 

Moreover, an important challenge to greater 

adoption is that the talent needed to analyze 

data, create models and implement them 

successfully is in short supply.  

As a result, establishments looking to get more 

value from their data assets through predictive 

analytics should be wise to invest in analytical 

training and mentoring programs, along with the 

expertise of partner firms. 
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For more 15 years, we have assisted our clients across the globe with end-to-end data management and analytics 

services to leverage their data for prudent decision making. Our firm has worked with 120+ clients, including 55+ 

Fortune 500 companies. 

 

At Quantzig, we firmly believe that the capabilities to harness maximum insights from the influx of continuous 

information around us is what will drive any organization’s competitive readiness and success. Our objective is to 

bring together the best combination of analysts and consultants to complement our clients with a shared need to 

discover and build those capabilities and drive continuous business excellence. 

 

 

 

Success Story  
 

Big data analytics for a renowned media and 

entertainment client… 

About Quantzig 

CONTACT US 

Benefits offered 

Helped the client analyze 

customers, needs, and 

buying behavior patterns. 

 

Insights offered 

Devised robust risk 

management strategies 

and made strategic and 

informed business 

decisions. 

Challenge 

The client was facing 

challenges in improving 

customer loyalty, 

satisfaction levels, and 

reducing churn rates. 
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