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At Quantzig, we firmly
believe that the
capabilities to harnes
maximum insights
from the influx of
continuous information
around us is what will 
drive any organization’s
competitive readiness
and success. 
 
Our objective is to
bring together the best
combination of
analysts and
consultants to 
complement our clients
with a shared need to
discover and build
those capabilities and
drive continuous
business  excellence.

ABOUT QUANTZIG

REQUEST A DEMO

 
 
 
Our core specialty lies in
offering a complete range of
analytics solutions and services
that help in strategic decision
making across industrial
sectors.
 

Our objective is to bring
together the best combination
of analysts and consultants to
complement our clients with a
shared need to discover and
build those capabilities and
drive continuous business
excellence.
 

OUR CORE
COMPETENCIES
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 INTRODUCTION
 

 

A huge blind-spot
prevails in today's
retail environment.
Eliminate expensive
surveys and complex
approaches and
instantly capture
insight-rich customer
data using retail
analytics. Request a
FREE proposal to
know more!

 

 

 

 

REQUEST PROPOSAL

If the brands in the consumer goods category are
looking for growth in 2019 and beyond, they need to
take a closer look at their retail analytics. Retail
analytics offers actionable insights into rapidly
changing customer demands and preferences. Top
retail companies use big data efficiently to devise
their marketing and pricing strategies. Data-driven
promotions and pricing strategies have proven to be
much more beneficial and precise as compared to
expert-based decision-making. Retail analytics offers
better opportunities for routine operations, strategic
planning, and customer engagement. Manual data
collection and processing is not sustainable anymore
and this is the reason why retailers cannot afford to
overlook the advantages of emerging trends in retail
analytics.
 

This free resource offers detailed insights into the four most crucial

retail analytics trends that will shape the retail industry in 2019.
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Data-driven efficiency

Data-driven progress

A new wave of 
 transformation is taking
over the retail sector and
the fact that every
customer is leaving
behind a digital footprint
across touch points
makes it essential to
analyze customer data
and convert it into
actionable insights that
empower retailers to
take cohesive business
decisions.

HOW CAN RETAILERS LEVERAGE ANALYTICS TO TWEAK THEIR
ECOMMERCE STRATEGY?

Gone are the days when top brands could throw up
an online catalog and rely on brand recognition to
draw customers in. This is because today’s
customers are far savvier than they were a few years
ago. As a result, their expectations have also
increased both online and offline in terms of service,
quality of a product or a brand. Today’s digitally
empowered customers are driven by something
they see on a Google search, Instagram, in a video or
any thoughtful blog post. Brands that  have not yet
reached this customer-enlightened state of nirvana,
need to leverage analytics in order to improve their
e-commerce strategy and boost sales. Here are the
five best ways traditional retailers can improve their
approach towards online and offline customers.

Redefine business strategy
Think like a customer
Plan omnichannel strategy
Design around customers
Rely on meaningful data
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ACCORDING TO WIKIPEDIA, A NEWS ARTICLE DISCUSSES CURRENT OR 

RECENT NEWS OF EITHER GENERAL INTEREST (I.E. DAILY NEWSPAPERS) 

OR OF A SPECIFIC TOPIC (I.E. POLITICAL OR TRADE NEWS MAGAZINES, 

CLUB NEWSLETTERS, OR TECHNOLOGY NEWS WEBSITES).

CONTACT US

Retail Analytics Trends 2019

#1: Predictive and prescriptive analytics

 

 
Predictive analytics and prescriptive analytics are the
most important  retail analytics trends that are going to
change the retail scenario in 2019. It helps in
forecasting and analyzing the events that have
happened in the past and the probability of events that
can occur in the days to come by using data and
conducting robust analysis. Predictive analytics can
allow retail companies to shift their approach from
reacting to customer orders to proactively shaping
demand and ensuring the availability of the right
product is in the right place, at the right time. This will
not only improve the customer experience but will also
leave an impact on the bottom line by avoiding out-of-
stock situations and inventory crisis. Also, predictive
and prescriptive analytics can offer insights that can
help in the new product launch and can provide fast
feedback on customer’s preferences and demands.
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#2: Curated relationships between retailers and suppliers

Retail analytics can help in improving relationships
between suppliers and retailers. This can help in easy
shifting of the retail strategy based on the customer
response and demand. Also, this can help in
analyzing and improving the in-store performance.
Furthermore, by analyzing in-store performance,
brand positioning can be improved, and analysis of
the customer base can be done in a better way.
Accordingly, they can curate the usage of and types
of promotions, product mix, and even store
employee training efforts that can further benefit
both the retailer and the supplier.

#3: Product assortment analytics

Product assortment analytics is another retail
analytics trend that has had a huge impact on in-
store conversions and sales. Earlier, retailers who
have either poorly planned or neglected their
product assortment strategy have witnessed a
decline in sales. Product assortment analytics can
help retail industry players to integrate in-store
customer behavioral data with their purchase history
to identify their shopping patterns. This can further
help in boosting sales and maximizing profits.
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REQUEST A PROPOSAL

#4: Emergence  of wi-fi analytics platforms

According to recent research reports, wi-fi
analytics trend is expected to rise significantly
by 2022 due to its growing need and demand.
Today, retailers cannot differentiate between a
first-time visitor, repeat visitor, or a loyalty
member by just looking at them. This is where
wi-fi analytics can help. Using a suitable wi-fi
analytics platform, retailers can identify each
type of customer by asking them to opt-in
using their name or email ID, phone number,
or loyalty number on a portal. This can help
retail companies with more precise and reliable
customer data.
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 At Quantzig, we help our clients

to gain comprehensive insights

and achieve long-term benefits

through our customized retail

analytics solutions.

Get in touch!

Get in touch with us here:
https://www.quantzig.com/contact-us
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