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Price Optimization 

 

Price optimization systems have 

been available to businesses for 

almost 20 years now. Early 

adopters used first-generation 

systems to analyze the ever-

growing volumes of sales data 

and to bring science to the art 

of pricing.  

But today, next-generation 

price optimization solutions are 

revolutionizing business 

operations management. 

Derived from advanced 

mathematics, statistics, 

and econometrics, the 

new-era solutions are 

bringing the promises of the 

first-generation price 

optimization systems to 

fruition. 

The next-generation price 

optimization solutions 

couldn’t have emerged at 

a better time.  

Most organizations desperately need help 

to combat complex pricing challenges; 

and the new-era solutions deliver much 

more functionally, with ease-of-use as a 

core philosophy.  

Price optimization enable firms to 

strategically “find the right price” by 

assessing local shopper demand, granular 

competitive positioning, business rules, 

operational constraints and category roles 

and objectives into shopper-centric price 

recommendations.  

Also, the early adopters have already 

proven that the advanced science behind 

price optimization systems works. 

This whitepaper from Quantzig highlights the 

advantages of next-generation solutions 

and explores how and why the new-era 

solutions represent a revolution in price 

optimization 

New-era price optimization solutions cover all stages of a product’s lifecycle — base 

price, TPR, promotions, and markdowns — in an integrated fashion to avoid pricing 

conflicts, accurately forecast demand, and maximize return. 

http://www.quantzig.com/


 

 

   

 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LATEST INSIGHTS 

  

Why It’s Time to Adopt Pricing 

Analytics   

Pricing analytics assist companies in 

making effective pricing decisions to 

increase the profit margin; thus, 

contributing to the ROI. Read more! 

 

 Price Optimization for A Food 

Retail Client 

In our latest engagement, we helped 

a leading food retail client increase 

profitability levels. 

 

 
 

 READ MORE 

The following five points highlight the key 

capabilities and features of next-generation price 

optimization systems: 

------------------------------ 

Advanced Science: Next-generation price optimization 

systems are far more than just new updated versions of the 

old frameworks. They combine the power of advanced 

analytics, algorithms, modeling, forecasting, 

econometrics, and heuristics into an integrated solution. 

Such solutions enable firms to easily achieve the benefits 

of price optimization within the confines of their current 

business processes and constraints. Such solutions also 

integrate existing pricing practices with the benefits of 

advanced optimization technologies. 

Ease-of-Use: New-era solutions enable firms to work with 

the specific data they need to perform a task. By 

reviewing a single web page once per week, new-era 

price optimization practitioners can review and approve 

price changes for any item or group of items. The goal is 

to give firms the answer, enable management by 

exception, automate manual tasks, and not inundate 

them with unnecessary data. 

Reveals the “Why” Behind Recommendations: Next-

generation price optimization enables a business’s pricing 

analyst to know that a price was recommended; for 

example, for strategic reasons, such as matching a 

competitor, aligning margins to increased commodity 

costs, or because the product’s current price is not 

supported by the price elasticity determined from the 

sales data. 

Incorporates Business Rules and Constraints: New-era 

solutions, are designed to put “guardrails” around 

sophisticated analytics that project shopper and 

competitor behavior to ensure that rules or constraints are 

not violated. This prevents extreme price change 

amounts, volumes, or frequencies from being 

recommended. In addition, companies can override a 

price for an item due to uncommon situations that may 

require human intervention. 

Seamlessly Integrates into Pricing Processes: New-era 

optimization solutions are designed to integrate into 

standard business operations so that using the system is not 

an additional burden for an overworked staff. Web-based 

solutions make it easy for pricing managers to access 

information, approve price change recommendations, 

and deliver execution instructions. 
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For more 15 years, we have assisted our clients across the globe with end-to-end data management and analytics 

services to leverage their data for prudent decision making. Our firm has worked with 120+ clients, including 55+ 

Fortune 500 companies. 

 

At Quantzig, we firmly believe that the capabilities to harness maximum insights from the influx of continuous 

information around us is what will drive any organization’s competitive readiness and success. Our objective is to 

bring together the best combination of analysts and consultants to complement our clients with a shared need to 

discover and build those capabilities and drive continuous business excellence. 

 

 

 

 Success Story  
 

Price optimization for a leading food retail 

client … 

About Quantzig 

CONTACT US 

Benefits offered: 

Helped the client to gain 

gained actionable insights 

into the customers’ buying 

patterns and behavior. 

 

Insights offered: 

The solution offered, 

helped the client to 

understand the sensitivity 

of price on the customers. 

Challenge: 

The client wanted to 

understand the impact of 

price differentiation across 

various customer segments. 
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